AMENDMENTS TO THE CLAIMS 



The following claims will replace all prior versions and listings of claims in the 
application, and are marked to show changes. 

1.-144. (Canceled). 

145. (New). A method of determining the relative affinity of one or more consumers 
from a group of consumers for a form of a product, comprising: 

a) presenting, over a computer network and to the group of consumers, a group of 
product forms, each of the product forms including a particular combination of attributes; 

b) enabling members of the group of consumers to express a preference for a subset of 
the presented product forms; 

c) capturing data indicative of the preferences expressed by members of the group of 
consumers; 

d) inputting at least some of the captured data into a computer program to provide a 
derived group of product forms, at least one of the derived group of product forms including a 
new attribute or a new combination of attributes; 

e) presenting, to the at least some of the group of consumers, the derived group of 
product forms; and 

f) repeating steps b) through e) to collect data indicative of the relative affinity of one or 
more consumers from the at least some of the group of consumers for a form of the product, 
wherein the product comprises a mass produced good, a consumer good, a manufactured good, a 
service, advertising material, or packaging material. 

146. (New). The method of claim 145 wherein step d) includes generating a variety of 
product forms in the derived group of product forms to promote exploration of consumer 
preferences for product forms including various combinations of attributes. 

147. (New). The method of claim 145 wherein step d) includes generating the derived 

group of product forms to promote convergence to product forms that include attributes that 

match the preference of one of the consumers of the group of consumers. 
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148. (New). The method of claim 145 wherein step d) includes generating the derived 
group of product forms to promote convergence to product forms that include attributes that 
match the preferences of more than one of the consumers of the group of consumers. 

149. (New). The method of claim 145 wherein step d) includes generating the derived 
group of product forms using a genetic or evolutionary computation technique. 

150. (New). The method of claim 145 wherein step d) includes the use of conjoint 
analysis. 

151. (New). The method of claim 145 wherein each of the attributes comprises a 
structural, functional, stylistic, or economic feature of the product. 

152. (New). The method of claim 145 wherein the product comprises apparel, footwear, 
a computer, a telephone, a chair, a seat, an automobile, a bicycle, a home, a building, a boat hull, 
or a billboard. 

153. (New). The method of claim 145 further comprising collecting demographic 
information from the group of consumers. 

154. (New). An automated method of identifying member candidates for a group of 
persons having a shared affinity, comprising: 

a) presenting, over a computer network, a set of alternatives to a group of participants, 
each of the alternatives having a particular combination of attributes; 

b) enabling the participants or a subset thereof to express a preference for a subset of the 
presented alternatives; 

c) capturing data indicative of the preferences expressed by the participants or the subset 
thereof; 
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d) inputting data into a computer program to provide a derived set of alternatives 
including alternatives having a new attribute or a new combination of attributes, the derived set 
of alternatives being influenced by the captured data; 

e) presenting to the participants or a subset thereof at least a portion of the derived 
alternatives; and 

f) repeating steps b) through e) until one or more groups of persons having a shared 
affinity for one or more of the derived alternatives are identified, wherein each of the attributes 
comprises a structural, functional, stylistic, or economic feature of one of the alternatives. 

155. (New). A method of identifying one or more subgroups of people from a larger 
group of people, comprising: 

a) presenting, over a computer network and to at least some of the larger group of people, 
a plurality of forms of a product; 

b) obtaining, from each of at least some of the at least some of the larger group, 
information about that person's preference for one or some of the plurality of presented product 
forms; 

c) providing a plurality of derived forms of the product, based at least in part on at least 
some of the obtained information; and 

d) repeating steps a), b), and c), using the plurality of derived product forms from step c), 
until one or more subgroups of people are identifiable, each of the one or more identifiable 
subgroups preferring at least one product form that is different than at least one product form 
preferred by the other subgroups, wherein the product comprises a mass produced good, a 
consumer good, a manufactured good, a service, advertising material, or packaging material. 

156. (New). The method of claim 155 wherein each of the plurality of presented product 
forms includes a particular combination of attributes, and wherein at least one of the plurality of 
derived product forms includes a particular combination of attributes that is different than the 
particular combination of attributes for at least one of the plurality of presented product forms. 

157. (New). The method of claim 155 wherein step b) includes obtaining the 
information over the computer network. 
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158. (New). The method of claim 155 wherein step c) includes the use of a computer 
program to provide the plurality of derived product forms. 

159. (New). The method of claim 155 wherein step c) includes the use of an 
evolutionary algorithm to generate the plurality of derived product forms. 

160. (New). The method of claim 155 wherein step c) includes the use of a genetic 
algorithm to generate the plurality of derived product forms. 

161. (New). The method of claim 155 wherein step c) includes selecting the plurality of 
derived product forms. 

162. (New), The method of claim 156 wherein each of the attributes comprises a 
structural, functional, stylistic, or economic feature of the product. 

163. (New). The method of claim 155 wherein the product comprises apparel, footwear, 
a computer, a telephone, a chair, a seat, an automobile, a bicycle, a home, a building, a boat hull, 
or a billboard. 

164. (New). The method of claim 155 further comprising collecting demographic 
information from people. 

165. (New). A plurality of client computers for use in identifying member candidates for 
a group of persons having a shared affinity, each of at least some of the client computers 
configured to: 

a) receive for presentation, to a participant from a group of participants, a set of 
alternatives, each of the alternatives having a particular combination of attributes; 

b) enable the participant to express a preference for a subset of the presented alternatives; 

c) capture data indicative of the preference expressed by the participant; 
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d) provide data to at least one remote server which provides back a derived set of 
alternatives including alternatives having a new attribute or a new combination of attributes, the 
derived set of alternatives being influenced by the captured data; 

e) receive for presentation to the participant at least a portion of the derived alternatives; 

and 

f) repeat functions b) through e) until one or more groups of persons having a shared 
affinity for one or more of the derived alternatives are identified by the remote server, wherein 
each of the attributes comprises a structural, functional, stylistic, or economic feature of one of 
the alternatives. 
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